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Sales Stars in May

In Business Arena  - by Sipee Zara

 	 Deep from Within Ð by Dr. Iqbal Khemane

Irfan Sattar

planning to make COMPASSION even 
better from July issue, so I hope that 
this forum will keep on evolving as 
we do as individuals, company and 
group of professionals.
Ê

We have surely come a very long way 
since the first issue came out. From 
24 MROs to 56, from Rs. 1 million in 
monthly sales to over Rs. 3 million, 
from being a novice to an emerging 
leader in nutraceuticals segment, 
from uncertainty to conviction, from 
trying to achieving, the list goes on 
and on, and should bring a lot of 
satisfaction to all those have been 
involved. We have passed the 
uncertainty phase. Now we must 
embark aggressively towards rapid 
and substantial growth in volumes 
and achieve profitability so that the 
company can deliver on its promise 
of becoming a model of corporate 
excellence in the country. However, 
there are other facts which should 
be taken into account to arrive at a 
clear perspective. We have been 
drained of our cash reserves to 
support our operations. Our per 
person productivity is one-third of 
what we need to breakeven. Our sale 
is primarily coming from 4 to 5 
products while we havenÕt been able 
to make impact in some categories 
despite having excellent products. 
We still lack the agility needed to 
make Biovista what it was created 
to be, ÒThe Best Healthcare 
Marketing CompanyÓ. Above all, the 
Passion for Life is not yet fueling us 
the way it should. We still come 
across disheartening examples of 
lack of commitment, complaining 
behavior, and compromised 
productivity. We have to make it a 
personal matter of pride to make 
this company a success. We should 
personally feel pain at the draining 
of companyÕs resources. We should 
aim for higher than ordinary results 
across the board. We must realize 
that this is once in a lifetime 
opportunity to do something, which 
will continue to be a matter of pride 
for all of us for the rest of our life. 
Feel the need of time; feel 
passionate; feel responsible; we will 
make it, and we will make it soon!

Highlights of this Issue

From the Desk of CEO

It has been twelve monthÕs since I first 
penned a few lines for the first issue of 
COMPASSION. In the environment we live, 
inconsistency is rampant. Considering 
this, regular publishing of COMPASSION 
is a matter of satisfaction for all of us,
and the editor and all of our colleagues 
contributing to COMPASSION deserve our 
gratitude. I have been told our team is

Dear CHAMPS,
We started last quarter of fiscal year 
2006-2007 with a remarkable sales 
growth of more than 50% and 
continued growing in the month of 
May. These two months saw more 
MROs joining the list of CHAMPS and 
setting high standards of 
performance with Peshawar region 
holding its supremacy by creating 
more historic feats. But on other 
hand there are still areas to improve 
upon and need to come up to the 
desired level of productivity & 
performance so that smooth sailing 
is guaranteed.
June will be our closing month of 
this last quarter & fiscal year which 
has to end on a high note. This needs 
an aggressive mind-set and 
contribution from every territory & 
every single MRO by hitting 100% 
assigned targets. Our focus needs to 
be on building brands, generating 
prescriptions, developing loyal 
prescriber base and advocates of our 
products. This all needs a very simple 
approach; ownership, loving your 
job, high aims, positive attitude, 
creating situations and going beyond 
what is expected.
I repeat here that sales is not a 
onetime effort, it is continual, 
sustainable & growing contribution 
whilst achieving assigned targets & 
setting high standards of 
performance & productivity. This is 
the need of the hour and will set the 
tone to enter our new fiscal year on 
high pitch & as true Biovista CHAMPS 
which will surely opens an exciting 
opportunity for performers. 
ÒWinning is not a sometime thing; 
itÕs an all the time thing. You don't 
win once in a while; you don't do 
things right once in a while; you 
do them right all the time. Winning 
is a habit.Ó 
Wishing you all growing with your 
own Biovista!

A Note from Marketing 
ManagerI feel delighted writing these lines 

that it has now been a year we have 
been publishing COMPASSION. It has 
proved to be an effective medium 
and a tool to motivate our 
colleagues; repeatedly 
communicating our core values, 
enhancing companyÕs image and 
building strong-bonded relation 
between the head office & our field 
force. COMPASSION was initiated to 
provide a continuous communication 
and information exchange forum to 
our team. Here I would like to extend 
my gratitude towards those members 
of the Biovista family who have been 
helping in continuing publishing 
COMPASSION while taking out time 
from their core jobs. They had own 
COMPASSION and helped in making 
it better and better.
Biovista has come a long way and 
evolved as a corporate entity. 
Keeping in of view our changing 
needs, emerging scenario, and larger 
sales team, from July 2007 we will 
give a ÒNEW LOOK TO COMPASSIONÓ 
marking the beginning of our new 
financial year. Your views and ideas 
to help improve and evolve 
COMPASSION are more than 
welcome.
You can send your comments and 
contributions to:
editor@biovistapakistan.com
Happy reading!

Shehneela Farheen.

EditorÕs Note




