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its becoming a part of the system. I 
hope this really happens. I canÕt do 
much about not being able to bring 
in variety in my passages. I am a 
person with very simple philosophy 
whether it is about business or about 
life in general. I believe in ethics, 
and that applies to every facet of 
the activities I get involved in. I 
believe in dignity of human beings 
and that also surfaces in all my 
dealings. I believe that businesses 
can be managed successfully without 
being mean to people, and without 
compromising the basic values. I also 
believe in that if you give an 
opportunity to people to perform 
and be fair to them, more often than 
not, they respond positively. That is 
why even after twelve months of 
continuous investment, and with 
return not truly in line with our 
expectations, we have remained 
positive. We sincerely believe that 
this team now is at the verge of 
coming of age. It is simply great to 
see a long list of our team members 
achieving 100% or more of their 
targets in February with sales 
reaching well past the 2 million mark. 
The launch of ForsLean has surely 
made a difference in overall results. 
Now it is important thing that this 
exciting new product, which has given 
the much required impetus, should 
not lose the momentum it has gained. 
There are still some areas of concern, 
with couple of territories even after 
a long period not coming up to the 
mark, and a few people in the team 
probably not taking their jobs 
seriously. I made it clear last time 
and I repeat; if you want to work 
hard to build a prosperous career, 
Biovista is the best company you can 
ever work with. However, if you are 
looking for a job in which you can 
survive with bare minimum 
contribution, then probably you have 
made a wrong choice. March through 
June is a period of great importance. 
There are a couple of great products 
to launch and ForsLean to become a 
BIG brand. LetÕs keep progressing!

Highlights of this Issue

From The Desk Of CEO

Every now and then I feel that repeating 
almost similar thoughts every month 
might lead to a loss of value of this 
column. Then the fact that repetition 
has its own value compels me to write 
more.
They say that it takes time for things to 
sink in and more we hammer the core 
message, the greater is the chance of

Dear Champs:
We are into very exciting & 
challenging phase of our association 
with Biovista. We have a mixed bag 
of performance during last twelve 
months with ups & downs, goods & 
bad, successes & failures, but one 
thing is for sure & encouraging that 
we are on right path & the concept 
of Nutraceuticals is gaining 
confidence of medical community 
across country. This coupled with 
strong appreciation received for our 
high standard marketing has earned 
us recognition in the industry.
At this stage I also like to recall what 
we committed at launch, why we 
introduced products in reduced 
packs, what was the purpose of 
having parallel teams, why we 
expanded our operations to affiliated 
towns and finally, what we owe to 
our company. 
It is always good to analyze the past. 
I request all of you to evaluate your 
performance. Do self-analysis, find 
the shortcomings and how can we 
overcome them. The greatness of a 
person lies in accepting own 
mistakes, learning from the 
experience and trying not to repeat 
mistakes. It will help all of us to 
develop the course of action for a 
brighter future, for ourselves and 
for our own Biovista.
LetÕs set the tone rightÉ letÕs get 
into habit of hitting the targetsÉ. 
LetÕs be the CHAMPS!!!
Look ahead Ð forget the past
Sweet or bitter, it will not last
The future is bright and vast
Away all fear and worry cast
Cheer up now and look ahead.
Look ahead Ð itÕs really worth;
ÒLove and be positiveÓ the sage 
quoth; 
Sorrow and joy, we need them both; 
Give up pride, anger and sloth;
Be brave, and firmly Ð look ahead.

S.Salman Imam

By Marketing Manager
In the month of February, Biovista 
completed 12 months of operations. 
This journey of emerging as a 
potential leader with clear 
indications of becoming a force to 
reckon with has been a fascinating 
experience for every member of the 
team during this period. The 
corporate identity of Biovista being 
recognized not only within the 
industry, but amongst general 
population is a matter of satisfaction 
for all of us. 
Marketing communication activities 
right from the unique corporate gifts 
to regular publication of 
COMPASSION have been integral part 
of aggressive marketing strategy.
We are still looking forward to more 
contribution coming in from our sales 
team. The guys who are on the 
frontline should be more active in 
sharing this forum so that we have 
a vibrant corporate culture based 
on open and constructive 
communication across the board. 
We would like next monthÕs ÒDeep 
from WithinÓ to come from one of 
our sales management staff. LetÕs 
see who takes the initiative to be 
the first one.
Enjoy reading this issue and send 
your contributions to the address 
given below.

Shehneela Farheen
editor@biovistapakistan.com
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